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 Search Engine Optimization Services 
 
 
Spiffyman provides search engine optimization services to small businesses and Fortune 500 companies alike. 
Our services include keyword analysis and optimization as well as integration with your new or existing web 
properties. We also provide keyword buy strategies and recommendations for maximizing advertising ROI. Our 
clients have seen dramatic jumps in search engine rankings and traffic. Please ask us for one of our real-world 
case studies. 
  
We urge you to read the “Top 5 Myths to Achieving High Search Engine Rankings” section before contracting 
with any search engine optimization company. There is a huge volume of misinformation in the search engine 
optimization marketplace and we want you to make an informed decision, regardless of your choice. 
 
 
Top 5 Myths to Achieving High Search Engine Rankings 
 
Myth #1 – You need to submit your site to 500 different search engines. 
 
There is little point in paying someone to submit your site to a large group of low-traffic search engines. We’ll 
focus on the two major players that provide 90% of the search engine traffic, plus help you identify any smaller, 
industry-specific web directories or search engines that might be beneficial. 
 
NOTE: Search engine alliances change regularly. That’s why it helps to have a professional around. For 
example, Yahoo has purchased the search engines Inktomi, AltaVista, and Alltheweb and appears to be 
working to replace Google as their provider of search results in the near future. You need to be ready when/if 
this change occurs. 
 
 
Myth #2 – High rankings are as simple as putting the right keywords in your metatags. 
 
This was true possibly in 1995 or 1996, but it isn’t true today. Desirable keywords attract a lot of competition and 
high rankings can be difficult, if not impossible to achieve (think of how many people are trying to rank well for 
the terms mortgage, credit, lawyer, or mp3). It usually requires a well thought out and executed plan to attain 
high rankings – not a few keywords in a metatag. 
 
 
Myth #3 – A good way to “trick” the search engines is to put invisible keywords (i.e. white text on a 
white background) at the bottom of your homepage. 
 
This does work at times. It will also get you banned from the search engines as soon as you’re caught. Tricks 
and gimmicks, like so-called “link farms” or hidden text, might work for a time, but will eventually put you in hot 
water with the search engines and make your listings disappear. 
 
 
Myth #4 – Someone can “guarantee” Top 10 rankings. 
 
No one can guarantee rankings. Period. People can hope, expect, or predict that a search engine will rank your 
site well, but no one can guarantee. Search engine algorithms are a closely held secret and are constantly 
changing. A guarantee is a sure sign of an unethical operation and we’d recommend staying away. 
 
There is only one way someone can guarantee your listing will appear on the first page of search results – you’ll 
have to pay for it. We’ll talk about that next. 
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Myth #5 – I don’t have to worry about rankings. I can just buy keywords and show up at the top of the 
list. 
 
Most search engines place paid keywords on their pages along with the search results. They’re usually labeled 
as a “Sponsored Listing” and cost you money each time someone clicks on them. Users are becoming more 
educated, however, about the difference between paid search results and real search results. You should look 
to balance your dependence on paid results vs. free results. 
 
Depending on your advertising and ROI goals, paid keywords are a good way to bring additional visitors to your 
site. Some keywords can be expensive, so careful tracking of click-through and conversion ratios is very 
important. For example, the keyword “mortgage” currently costs more than $5 per click and is searched for over 
a million times a month. You do the math.  
 
 In the end, a paid keyword is not the same as a search engine result and is usually much more expensive. 
 
 
Our Search Engine Optimization Process 
 
Step #1 - Keyword Research 
 
! Compile a list of keywords potential visitors might use to find information. (company name, industry 

terms, etc.). Think like a potential visitor and not like a marketing manager. 
! Use these terms to find other related keywords that aren't immediately obvious. 
! Determine how many searches are performed for each of these terms. 
! Determine how many competitive pages exist for these terms.  
! Rank the completed list of keywords based on how applicable they are to your business, number of 

searches performed, number of competitive pages. 
! Choose the top 1 - 3 keywords and optimize your homepage for those terms (title tag, text, graphic "alt" 

tags, inbound links, etc.) 
! Use related sub-pages on your site to focus on secondary keywords. 

 
Currently, the major search players are Google and MSN. Google.com is the top search destination and 
also powers the search of AOL and Yahoo. In other words, if you’re doing well in Google, you’ll also do 
well on AOL and Yahoo. Powering these three sites gives Google a 75% reach for all searchers. 
 
MSN has around a 20% reach and uses a combination of Inktomi and Looksmart results. Looksmart is a 
paid listing, but if you’re picked up by Google, you’ll usually appear in Inktomi as well. 

 
 
Step #2 - Competitor Research 
 
! Research who currently ranks well for your top keywords. 
! Determine why they rank well. Do they have good in-bound links (Google Page Rank), good keyword 

optimization, or both? 
! Find out who is linking to them and work to have those sites link to you as well. 

 
 
Step #3 - In-bound Links 
 
! Register in Yahoo ($299) and in Open Directory Project. Use carefully crafted description that integrates 

top keywords. 
! Register in any industry directories or partner sites. Pursue sites identified in the competitor research. 

 
 
Step #4 - Keyword Buys 
 
! Investigate the cost and search frequency of all keywords in Google Adwords and Overture. These two 

pay-per-click (PPC) engines appear on 95%+ of all search engines or directories. 
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! Determine monthly budget and goals for keyword campaign (number of pageviews, contact requests, 
etc.) 

! Monitor keyword buys regularly for clickthrough rate and current price. 
 
 
Step #5 - Site Statistics 
 
! Look at your web statistics at least weekly to see where visitors are going on the site and to determine 

how they arrived, who referred them, and which keywords were used. 
! Identify new keywords your visitors have used that weren't on your original list or that bring more traffic 

than you had originally thought. Build or modify your content to rank well for those keywords. 
 
 
If you’re interested in our services or have follow-up questions, please contact us at info@spiffyman.com or call  
877 829-9099. 
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